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IntroductionIntroduction

nn What our site isWhat our site is

nn DisclaimerDisclaimer
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OverviewOverview

nn Site designers need to consider howSite designers need to consider how
their site is usedtheir site is used

nn Design your site in keeping with theDesign your site in keeping with the
local culturelocal culture

nn Spend time getting the organizationSpend time getting the organization
rightright
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How Will Your Site Be Used?How Will Your Site Be Used?

nn Subject approachesSubject approaches

nn Usage approachesUsage approaches

nn ““Quick & dirtyQuick & dirty”” or in-depth research? or in-depth research?
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What is Local Culture?What is Local Culture?

nn Which is more important -- style orWhich is more important -- style or
substance?substance?

nn Are people looking for answers orAre people looking for answers or
information?information?

nn Is it a visually-oriented or text-orientedIs it a visually-oriented or text-oriented
audience?audience?

nn What kind of bandwidth do you have toWhat kind of bandwidth do you have to
play with?play with?
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Getting the Organization RightGetting the Organization Right

nn Build the siteBuild the site’’s infrastructure around thes infrastructure around the
data, not vice-versadata, not vice-versa

nn YouYou’’ll need to put things in categories.ll need to put things in categories.
What are they going to be called?What are they going to be called?

nn BreadthBreadth vs vs. Depth. Depth
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Challenges/ErrorsChallenges/Errors

nn Underestimating complexity of buildingUnderestimating complexity of building
a thesaurus/organizational schemea thesaurus/organizational scheme

nn Insufficient user education & PRInsufficient user education & PR
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SuccessesSuccesses

nn Adding a search engineAdding a search engine

nn Organizing by kind of topic AND kind ofOrganizing by kind of topic AND kind of
resourceresource

nn Planning next-generation site while wePlanning next-generation site while we
built current onebuilt current one
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SummarySummary

nn Sweat the details earlySweat the details early

nn Know your user baseKnow your user base

nn Build a thesaurusBuild a thesaurus

nn Keep end-user firmly in mindKeep end-user firmly in mind
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Thank YouThank You

Slides and Lecture Outline AvailableSlides and Lecture Outline Available
www-personal.www-personal.sisi..umichumich..eduedu/~/~varnumvarnum/intranets99/intranets99
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